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Overview 
Publication date: September 18, 2018 
Price: $19.95 CAD 
*Also available as an e-book ($4.99), e-book with read along ($9.99), and audiobook ($4.99) 
Initial print run: 5,000 
Marketing budget: $3,741  
*See Appendix 2 - Budget 
  
Description 
Spend some time on an island in the Salish Sea. 
This gorgeously illustrated picture book is a celebration of summer vacation and West Coast 
island life. Every day is different on Gran's island in the Salish Sea as granddaughter climbs 
big-leaf maples, eats blackberries, explores tide pools and sandstone caves and examines 
ancient middens and petroglyphs. She and Gran watch harbor seals sunning themselves and 
Gran's neighbor carving an eagle out of a piece of cedar while drinking fresh nettle tea. And on 
her way home, our young narrator sees a pod of orcas, breaching, tail lobbing and spy-hopping 
as she says goodbye to the island for another summer. (From Catalist) 
  
Audience 

● Suitable for reading age 3–5 years 
● Primary school teachers/librarians and public librarians in BC/PNW/CAN looking for 

material on local ecology, family, and Indigenous perspectives 
○ Direct sales, school wholesalers, retail sales 

● Post-secondary schools’ Faculties of Education 
● Parents or adults buying gifts for children in the age group 

○ Environmentally conscious (local ecology, Forest Stewardship Certified paper) 
○ Locally-minded (attachments to Vancouver Island/the PNW they want to pass on) 
○ Socially aware (positive representations of indigenous individuals and cultural 

practices) 

Overall Strategy 

Island in the Salish Sea by Sheryl McFarlane (author) and Leslie Redhead (illustrator) is 

an illustrated picture book about a young girl’s summer on her Gran’s island in the Salish sea. 

The book’s audience is children ages 3–5; therefore, we will market the book to primary school 

teachers, libraries, and post-secondary schools’ Faculties of Education, as well as adults buying 

for young children. We will focus on the environmental and social aspects of the book to speak 

to our market. The novel being based in the Salish sea allows us to focus our market to the 

British Columbia/Pacific Northwest regions. 
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Sheryl McFarlane is an award-winning author with a decent following. We want to take 

advantage of her past success to boost the awareness of the release of her new book, Island in 

the Salish Sea. We plan to get the book on a few best-selling lists for children's books. We will 

encourage the author to be active on her current platforms (website/blog, Facebook, Twitter, 

and Instagram) in an effort to get some traction. In the past, Sheryl McFarlane has done 

seminars at schools across Canada; we will use her good standing with schools to try and sell 

the book into classroom curriculums. 

Leslie Redhead has a larger following on her many platforms (website, Facebook, 

Twitter, Pinterest, Instagram, and YouTube); therefore, we will strongly encourage her to be 

active about the book. Her YouTube channel would be a great place to draw some more 

attention to the book. 

While we suggest that the author and illustrator focus their marketing to their social 

media platforms, the marketing plan’s focus will be selling the book to schools and libraries. 

Organizing library events with appearances from the author will boost interest for the book in 

school curriculums and libraries. While social media is not the main strategy for reaching the 

book’s target market, Orca’s social media following should be kept aware of the book at many 

stages throughout the marketing process. We will advertise the book through CCBN, Indigo, 

and Amazon co-ops, a few well-placed reviews, and a Goodreads giveaway. We do not suggest 

an individual launch party for the book; however, it should be included in Orca’s fall book 

launch. The author’s participation in library events as well as events with organizations, such as 

The Great Canadian Shoreline Cleanup, will bring significant attention to the book.  

 

Social Media Strategy 
Orca’s Social Media 
Orca’s Twitter (@orcabook) has 7,406 followers as of October 10, 2019; this is excellent for a 

publisher of its size. However, more crucial than the number of followers is the Engagement 

Rate by Post; that is, what percentage of that follower count is actually engaging with the 

materials. An engagement rate between 0% and 0.02% is considered to be low. That may be 

shocking; however, this is normal, as most people do consumer Tweets when scrolling past 

them, but do not engage; an ERP between 0.02% and 0.09% is actually quite good, with an 

expectancy of 0.2-0.9 reactions for every 1000 followers. 0.09% to 0.33% is considered high, 

3 



PUB600: Marketing & Management 15 October 2019 
Marketing Plan Simulation 
 
while 0.33% to 1% or more of followers interacting with the account’s materials is astronomically 

good, with expected reactions between 3.3-10 for every 1000 followers. One post’s engagement 

rate is calculated by Total engagements on a post / Total followers *100. An account’s average 

ERP is calculated by total ERP of surveyed posts / number of total posts surveyed. Orca’s 

Twitter account has an ERP of about .015%, which is low, but not catastrophically low. This 

could likely be attributed to the fact that over 50% of Orca’s Tweets is not original content. 

Therefore, implementing a social media plan with the goal of bumping that number over the 

.02% mark could be a fruitful endeavor.  1

@orcabook produces approximately 5.7 Tweets per day, with 127 Tweets per month 

(Figure 1); however, this has decreased massively from mid-2018 to present-day, and Island in 

the Salish Sea was published in the lowest dip, with only 4 posts about the book appearing on 

@orcabook to date. 

@orcabook also posts near-zero Tweets on weekends, with all of its content being 

focused on the weekday around 8 A.M., likely due to someone’s work schedule (Figure 2, 

Figure 3); this results in an uneven timeline, and a poor targeting of the weekend, which is most 

of the population’s leisure time. Therefore, a Tweet-scheduling app such as Buffer would be a 

good choice for Orca Books to put to use. This would result in a more even feed. 

Finally, a total of 55.93% of @orcabook’s Tweets is comprised of replies or retweets, 

indicating a lack of original content (Figure 4, Figure 5). 

While social media, unlike other forms of publicity, does not have a direct correlation to 

the number of sales, it is still a relatively low-effort way to promote visibility and “buzz.” Because 

Orca Books is so close to a satisfactory ERP, it would be of worth to put in just a little extra work 

to bump it into the golden zone. If the staff uses Buffer to pre-schedule the Tweets according to 

our pre-made social media guide, this will only be an hour or so of work; therefore, we believe 

that this amount of labor is worthwhile for the net benefits to Orca and Island in the Salish Sea. 

 

1 NOTE: ERP is not the only measure of engagement on social media. There’s also ERR (engagement by 
reach), ERI (engagement by impressions), ERV (engagement by views), and DER (daily engagement 
rate), all of which are calculated similarly to ERP, but which are usually a bit more forgiving, as they take 
into account all of the people who are “reached” by the content even if they don’t comment, like, reply, 
etc. However, metrics such as reach, impression, and views are not available unless you have the 
password to the social media account and use that social media platform’s analytics tool. We calculated 
by ERP despite its somewhat limited scale because it is the metric available to us as outsiders. 
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Author/Illustrator Social Media 
Sheryl McFarlane’s online presence is carefully cultivated and regularly updated with a range of 

content that promotes her as a former educator and an established author. She runs her own 

website (https://sherylmcfarlane.ca/), which is a well-designed, well-curated and accessible 

platform. The landing page displays her positioning clearly—a banner reads “Timeless books for 

kids and their adults.” Not only does this define her wide readership, it also lends her writing 

perpetuity and even suggests a mode of reading for her works, i.e. adult-child read-alongs. The 

website is Sheryl’s main platform for self-promotion; it features: the full range of her books 

(picture books, board books and YA); her bio (in this section, she has two kinds of messaging: 

one for her young readers, which is a personable introduction talking about her childhood, and 

the other for her adult buyers, which is formal biography, listing her credentials, 

accomplishments and awards); resources for both kids as well as educators in the form of a 

‘Kids Corner’ (supplied with customized activity sheets) and ‘Teacher Tools’ (an extensive 

section with materials prepared by Sheryl herself, including a reading list, aided activity sheets, 

downloadable bookmarks, teacher writing guides—it is also mentioned that Sheryl refers to 

these resources during her school and library visits); a section on media coverage and reviews 

that is regularly updated (her latest post was on 3 October 2019); contact information and links 

to her other social media sites, namely Instagram, Twitter and Facebook, which in turn promote 

her website. 

Sheryl’s social media stats are, however, not promising. While it’s clear that she invests 

time and effort in curating her online image and building a conversation around her books, her 

reach is very limited. Though she regularly posts about her writing on Instagram and Twitter (her 

Facebook is reserved for personal use), she has less than 1000 followers on either platform 

(Instagram: 318; Twitter: 602 followers). So it can be said that Sheryl’s targeted, thoughtful 

content is only reaching her faithful following, which is a fraction of her intended audience.  

Therefore, for Island in the Salish Sea, in addition to features on Sheryl’s own platforms, 

we would strongly recommend that Orca’s team join forces with Sheryl during the pre-launch, 

launch and post-launch promotions. With their reach, Orca is sure to generate more visibility 

and even sales by using the author's original content around the book, including additional 

resources on the ecology and culture depicted in it, entailing no extra costs. In the same vein, 

the illustrator Leslie Redhead should also be brought on board for social media promotions, with 

the book being featured on her Instagram, Twitter and YouTube channel. 
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Pre-Launch 
Promotional Decals for Bookstores 
Date: Prepare prior to launch 
Info: Especially with children’s books, bright, colorful window decals to go in bookstores’ 
storefronts are an excellent draw. As an advantage, Island in the Salish Sea already contains 
dozens of gorgeously rendered watercolor drawings, so no design costs would be needed, as 
images from the book can be selected. 
KPI: Increasing visibility at bookstores selling the title 
Budget: $350 (According to one quote, a single six-foot window decal costs an estimate of 
$25-$100 ; however, these prices decrease if the decals are ordered in bulk and if they are 2

smaller. Ordering 10 decals is only about 10% of the original quoted price. Assuming that we 
will be ordering a mix of sizes and colors, we will estimate the highest price to be safe, which is 
$100 per decal. So, approximately 35 window decals can be obtained for $350, and distributed 
to targeted bookstores B.C., preferably Indigos or other bookstores with especially high traffic. 
This will provide decals for around nine bookstores if each bookstore receives about 4 decals. 
(See “Figure 6 – Storefront Decal Example.”) 
 
Advance Book Information to Educational Wholesalers 
Date: May, 4 months before pub. date 
Info: Along with the ABI of Island in the Salish Sea, a PDF version of a teaching resource 
designed specifically for the book will be sent out as an emailer to educational wholesalers who 
will be distributing copies through the school and library channels. This file will include tips to 
run reading circles around the book, informative activity sheets on West Coast ecology and 
Indigenous culture, as well as a lesson plan, in case the title is included in the curriculum. The 
resource will be prepared by Orca in consultation with the author, who is a former teacher and 
committed to developing supplementary reading materials for her titles. 
KPI: Generate interest among wholesalers, so that they promote the upcoming title in their 
catalogue to schools and libraries, boosting orders 
Budget: $250 (design cost only) 
 
Canadian Children’s Book News (CCBN) Fall 2018 
Date: Ad booking due July 13; materials due July 20; published September 7 
Info: Generate interest and sales in key channels by advertising in CCBN, a targeted industry 
publication (see KPI). 
KPI: Print run 8,000. 3,500+ copies distributed to Canadian Children’s Book Centre (CCBC) 
members and subscribers. Bulk shipments go to wholesalers and booksellers for staff and 
customers and subscribing public libraries and school boards. Available at 45+ independent and 
campus bookstores and at Chapters and Indigo stores. Distributed at relevant events. (From 
CCBC Publications Media Kit 2018) 

2 https://tkographix.com/faq-how-much-do-custom-decals-cost/ 
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Budget: $445 for quarter page ad 
 
Print and Online Media Publicity 

● Globe and Mail  
● Publishers Weekly 
● Canadian Children’s Book News  
● Kirkus Reviews 
● Quill & Quire 
● The Tyee 
● BC Book World 

 
Date: Send in ARCs by June 
Info: Sending the book for reviews to Canadian and American print and online media outlets, in 
particular to those who have in the past showed interest in children’s books. Additionally, the 
title can be pitched for the various reading lists created by these outlets. 
KPI: Number of reviews generated by these actions. 
Budget: $140 for ARCs ($20 per copy: PPB: $6 | Mailing: $14) 
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Launch 
Indigo Co-Op 
Date: Upon launch 
Info: Boost visibility at Indigo and Chapters stores. 
KPI: Sales at Indigo and Chapters. 
Budget: $550 (approximately 5,000 copies x 0.25 into trade rather than wholesale/direct x 0.45 
for Indigo’s avg. share in sales channels x $1.00 5% of retail price) 
 
Blogs  

● Bookroo (https://bookroo.com/books) 
● Apples With Many Seeds (http://applewithmanyseedsdoucette.blogspot.com/) 
● Can Lit for Little Canadians (https://canlitforlittlecanadians.blogspot.com) 
● The Book Wars (https://www.thebookwars.ca) 

 
Date: Send ARCs by June 
Info: Sending the title to bloggers and influencers who review children’s books. 
KPI: Comments and clicks prompted by the reviews.  
Budget: $80 for ARCs ($20 per copy: PPB: $6 | Mailing: $14) 
 
Working with Organizations  

● TD Summer Reading Club  
https://www.tdsummerreadingclub.ca/books/11493 

Date: on publication day 
Info: Book club for children 
Budget: $0 
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Post-Launch 
Promotional Postcards 
Date: To be ready for launch in September 
Info: Along with copies of the book, postcards will be distributed to bookstores as free 
giveaways to boost visibility as well as to educational wholesalers. The postcards will feature 
Leslie Redhead’s artwork from the book and play to Island in the Salish Sea’s holiday appeal, 
encouraging young readers to post them from their next vacation. A bulk of the postcards (500 
units) are to be kept on hand for distribution during later events and author appearances. 
KPI: Buzz and increase in retail sales 
Budget: $100 (total 1000 postcards, 5 x 7", premium glossy paper / estimate from Vistaprint.ca) 
 
Goodreads Giveaway 
Date: September 18–October 1 
Info: Generate buzz by giving away three copies of Island to users in the U.S. and Canada. 
KPI: Number of users that enter the giveaway and reviews from giveaway winners. 
Budget: $36 for mailing 
 
Amazon.ca Dynamic Co-Op 
Date: Submit ASINs in September for quarter beginning in October 
Info: Increase visibility on Amazon on a relevant category page by including Island in titles 
nominated for Q4 dynamic co-op. 
KPI: Number of clicks and conversions on the title generated through the co-op. 
Budget: $15 ($1,500/quarter for 100 ASINs) 
 
Amazon.ca Seasonal Store 
Date: Submit at the beginning of October for promotion starting in early November 
Info: Increase visibility on Amazon through inclusion in the Holiday Gift Ideas Store for Young 
Readers; the gift lists selected are For Girls (Ages 4 to 8) and For Boys (Ages 4 to 8). 
KPI: Number of clicks and conversions on the title generated through the store. 
Budget: $300 
 
Awards 

● Ruth and Sylvia Schwartz Children's Book Award 
● CCBC Best Books for Kids & Teens 
● Alcuin Society Awards for Excellence in Book Design in Canada 
● Chocolate Lily Young Readers’ Choice Award 
● Christie Harris Illustrated Children’s Literature Prize 
● Elizabeth Mrazik-Cleaver Canadian Picture Book Award 
● Claude Aubry Award 
● Governor General’s Literary Awards (Young People's Literature - Illustrated Books) 
● Marilyn Baillie Picture Book Award 
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● TD Canadian Children’s Literature Award  
 
Dates: Dependent on submission deadlines 
Info: Sending the book to award nomination committees for consideration. 
KPI: Winning or getting shortlisted for the award. 
Budget: $550 ($150 for entry fee and $400 for ARCs) 
(https://bookcentre.ca/resources/canadian-childrens-award-index) 
 
Events 
1. Orca fall book launch 

https://www.readlocalbc.ca/event/orca-book-publishers-fall-2018-books-launch/ 
● Date: November 7th 
● Info: Shared book launch for all Orca fall books 
● Budget: $100 

2. Greater Victoria Public Library event with Sheryl McFarlane 
https://www.gvpl.ca/event/author-sheryl-mcfarlane-island-in-the-salish-sea/ 
● Date: October 
● Info: Library event with author 
● Budget: $0 

3. Munro’s Books event with Sheryl McFarlane and Leslie Redhead 
https://downtownvictoria.ca/event/an-autographing-with-sheryl-mcfarlane-leslie-redhead/ 
https://twitter.com/MunrosBooks/status/1092938187582763009 
● Date: September 
● Info: Bookstore event with author and illustrator 
● Budget: $0 

 
Festivals 
1. Vancouver Writers Fest  

● Date: October 
● Info: Vancouver festival 
● Budget: $300 

2. Victoria Festival of Authors 
● Date: October 
● Info: Victoria festival 
● Budget: $0 

3. The Pacific Festival of the Book, Victoria 
● Date: November 
● Info: Victoria festival 
● Budget: $0 

4. Portland Book Festival 
● Date: November 
● Info: Festival 
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● Budget: $300 
 
Working with Organizations 
Event with the Great Canadian Shoreline Cleanup: https://www.shorelinecleanup.ca/ 

● Date: Day not yet chosen 
● Info: shoreline clean-up with author 
● Budget: $0 

 
Long-term on Orca’s Website 
Date: Long-term post-launch 
Info: Include the title in reading lists on Orca’s website, such as 

● Family Literacy Day Reading List 
● Summer Reading List: Picture Books 
● Earth Day: Growing Great Citizens 

KPI: Sustain the title’s visibility through the spring 2019 season 
Budget: $0 
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Appendix 1 - Orca Social Media Plan  

Information for Island in the Salish Sea Twitter Campaign 

(Dec. 2017 – Mar. 2019; auxiliary content on a holiday/event basis through Sep. 2019) 

● Beginning Dec. 2017, the @orcabook marketing and communications team will begin 
Tweeting promotional material regarding Island in the Salish Sea. 

● The social media team should attempt to send out at least one Tweet per month 
(Dec. 2017-Mar.2018), two tweets per month (Apr.2018-Aug.2018), and one Tweet 
per week (Sep.2018) with the suggested content written in the Action Requested 
section. Where appropriate, more than one Tweet can be sent if they wish and are 
encouraged to use photos or infographics where possible. 

● If it is not possible to send a Tweet with your own unique, related content, at 
minimum we would ask the team to retweet content from the author 
(@sherylbooks) and illustrator (@redheadart). 

● While Orca struggles with original content, @sherylbooks has a carefully curated feed, 
even providing handmade reading guides, but she has a lack of followers. Therefore, 
Orca should also put effort into retweeting from her account, pairing her original content 
with Orca’s reach. 

● Hashtags to use: 

○ #picturebook 
○ #WednesdayWisdom – viral hashtag for good feelings/education on Wednesdays 
○  #weneeddiversebooks – viral hashtag for literary diversity 
○ #bookbirthday – for publication days at Orca 
○ #RuthAndSylviaSchwartzAward – Island in the Salish Sea became shortlisted for 

this post-pub 

SOCIAL MEDIA PLAN 

(Gray boxes were actually Tweeted by Orca during Island in the Salish Sea’s pub season; white 
boxes are our fictional contributions.) 

  PRE-PUB   

Day/Date @orcabooks Action Requested 
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Dec. 18, 2017 Check out this sneak peek of an illustration 
from ISLAND IN THE SALISH SEA, a 
picture book by @sherylbooks and 
@redheadart, coming fall 2018! 

Boost illustrator’s social 
and provide a look at the 
quality illustrations. 

Mar. 26, 2018 ISLAND IN THE SALISH SEA from 
award-winning author @sherylbooks is 
available for pre-order today! Come spend 
a summer on the island! 

Make audience 
members aware that the 
book is available for 
purchase; boost author’s 
social. 

Aug. 26, 2018 ISLAND IN THE SALISH SEA is hot off the 
presses! Where do you plan to get your 
copy? 

https://www.instagram.com/p/Bm9Nz-YhF9
0/?utm_source=ig_web_copy_link 

Share visual content 
about the book to embed 
it in readers’ minds, raise 
hype. 

Sep. 11, 2018 It’s the one-week countdown to the 
#bookbirthday for ISLAND IN THE SALISH 
SEA by @sherylbooks! 

#7 thing we love about this #picturebook: 
It’ll make you feel like you’ve really been to 
the beautiful wilds of British Columbia! 

Start a countdown to pub 
day; boost author’s 
social. 

Sep. 12, 2019 #6 thing we love about ISLAND IN THE 
SALISH SEA: it includes dozens of 
gorgeous watercolors from @redheadart! 

[insert picture from book] 

Boost illustrator’s social. 

Sep. 13, 2018 #5 thing we love about ISLAND IN THE 
SALISH SEA: learning about the nature 
and animals around us and how we can do 
our part to protect them! 
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Sep. 14, 2018 #4 thing we love about ISLAND IN THE 
SALISH SEA: bringing indigenous stories to 
children everywhere! 
#weneeddiversebooks 

Make use of the viral 
#WNDB hashtag. 

Sep. 15, 2018 #3 thing we love about ISLAND IN THE 
SALISH SEA: boosting local British 
Columbian voices! Author @sherylbooks 
and illustrator @redheadart both live and 
work in B.C. 

Boost author’s social. 

Sep. 16, 2018 #2 thing we love about ISLAND IN THE 
SALISH SEA: bringing children aged 3-5 on 
an adventure with tide pools, sandstone 
caves, eagles, and orcas, while helping 
them become more aware of the cultures 
around them! 

  

Sep. 17, 2018 #1 greatest thing about ISLAND IN THE 
SALISH SEA: all of the love and care it took 
from award-winning author @sherylbooks, 
illustrator @redheadart, and the Orca family 
to bring it into your hands! ❤  Available for 
purchase TOMORROW! 

Boost author’s social; 
advertise pub date. 

Sep. 18, 2018 

PUB DAY 

Happy #bookbirthday, Island in the Salish 
Sea by @sherylbooks and @redheadart 
🎈We are excited to explore the island with 
you. 

Boost authors’ socials 
and make viewers aware 
that the book has 
launched. Link to 
purchase site. 

  POST-PUB   

Day/Date @orcabooks Action Requested 
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Sep. 19, 2018 From Kirkus Reviews: ISLAND IN THE 
SALISH SEA is “an informative and 
entertaining tale of an intriguing location 
and a warm family relationship.” ❤ 🌊 

https://www.kirkusreviews.com/book-review
s/sheryl-mcfarlane/island-in-the-salish-sea/ 

Bring attention to a 
positive review. 

Oct. 8, 2018 Check out this gorgeous illustration from 
@redheartart! Orcas whales are one of the 
many wonderful sights you’ll find inside 
ISLAND AT THE SALISH SEA, available at 
your local bookstore. 

https://www.instagram.com/p/BogzW6-AbV
p/?utm_source=ig_web_copy_link 

Provide samples of the 
high-quality art inside the 
book; boost illustrator’s 
social media. 

Oct. 31, 2018 Check out this interview with @redheadart, 
illustrator of Island in the Salish Sea by 
@sherylbooks, for a behind-the-scenes 
look at her illustration process! 

Boost author’s socials 
while also sharing a link 
to Orca’s YouTube 
content. 

Nov. 14, 2018 #WednesdayWisdom from ISLAND IN THE 
SALISH SEA: 

[insert picture & text with a good 
message on it from the book] 

Keep the awareness of 
the book up. 

Nov. 23, 2018 @hakaimagazine has a recommended 
ISLAND IN THE SALISH SEA on their list 
of West Coast #picturebooks for kids! 🙌 
“Sure to be a hit with grandparents” 
@sherylbooks @orcabook 

https://www.hakaimagazine.com/features/a-
new-wave-of-coastal-kids-books/ 

Keep the buzz about the 
book going. 
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Nov. 30, 2018 “Sure to be another hit with grandparents!” 
Check out The Tyee’s review of ISLAND IN 
THE SALISH SEA. ❤ 🌊 

https://thetyee.ca/Culture/2018/11/29/New-
Wave-Coastal-Kids-Books/  

Bring attention to a 
positive review. 

Dec. 10, 2018 Deck the halls with the vacation of a 
lifetime! 

ISLAND IN THE SALISH SEA by 
@sherylbooks with pictures by 
@redheadart is headed to a store (or 
stocking) near you - and you won't want to 
miss it! 

Order your copy today: [link] 

Attempt to cash in on 
Christmas gift sales; 
boost author’s social. 

Jan. 1, 2019 Missing the sun and surf? ❤ 🌊 Come out 
to Munro Books on Sat. Feb 9 to meet the 
author and illustrator of ISLAND IN THE 
SALISH SEA, and pick up your own copy! 

@sherylbooks @redheadart 

Advertise the authors’ 
event at Munro Books. 

Feb. 5, 2019 Need a dose of summer during this blast of 
winter in Victoria? Meet author Sheryl 
McFarlane and illustrator Leslie Redhead 
this Saturday at Munro Books as they sign 
copies of their wonderful #picturebook 
ISLAND IN THE SALISH SEA. 

Advertise the authors’ 
event at Munro Books. 
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May 8, 2019 Congratulations, @sherylbooks Leslie 
Redhead and @monique_polak 

Shortlisted for Ruth & Sylvia Schwartz 
Award for their books, ISLAND IN THE 
SALISH SEA & PLANET GRIEF! 
#RuthAndSylviaSchwartzAward 

@ONArtsCouncil 

Make the audience 
aware that the book is 
being considered for an 
award; tag and hashtag 
so that those invested in 
the award and in the ON 
Arts Council see the 
content. 

Sep. 30, 2019 Are your students asking questions about 
the #climatestrike & climate change? 
Request ISLAND ON THE SALISH SEA by 
@sherylbooks for some tips about how to 
talk to kids about environmental 
stewardship. 

Seek purchases from 
teachers; boost author’s 
social. 

 

 

 
Figure 1 
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Figure 4 
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Figure 5 

 

 

Figure 6 - Storefront DECAL eXAMPLE 
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